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Digital Brand Media and 

Marketing Group, Inc. 

DBMM is a fully reporting public company that 

trades on the OTC Market with its US-public 

headquarters in New York City and its 100% owned 

operating subsidiary and brand, Digital Clarity, in the 

UK. Digital Clarity operates globally.

It is currently an OTC Pink platform as a fully 

reporting SEC company with a strategy to achieve 

listing on the OTCQB Exchange before the end of 

2023 if not sooner.

The ultimate stated goal is for the company to uplist 

to NASDAQ. Trading Symbol: DBMM



Principal Executive Officer

Linda Perry has served as a Senior Executive in 

Fortune 500 organizations, first ExxonMobil and 

Credit Suisse, and then as a Consultant to Boards 

of Directors of global public companies.

Chief Operating Officer

Reggie James oversees all critical aspects of the 

acquired operating business and brand he founded 

which has received numerous industry awards and 

recognition in the industry for their innovative and 

impactful services. 

Leadership Team & Experience 

A blend of strategy, execution, and a focus 

on delivering shareholder value 



Reggie James 
Chief Operating Officer of DBMM 

& Managing Director Digital Clarity 

▪ Seasoned Advertising & Marketing Leader

▪ Helped launch the European Ad Division of AtlaVista 

from DoubleClick – now part of Yahoo! 

▪ Launched EMEA of 1st DotCom to list on the 

Singapore Stock Exchange with Directors of 

Ericsson

▪ Launched Google Ad Marketing technology for 

Large Media Agencies – sold to Rakuten Japan

▪ Founder of Digital Clarity – one of the UK’s first 

Google Search Business, now a leading marketing 

Consultancy 



An experienced,  

empowered team delivering 

ambitious growth goals 

through a clearly 

communicated marketing 

strategy and prioritized 

actionable plan.

Digital Clarity 



Private Bank

FELIO SIBEY WATCHES

Historical Experience

 - Luxury Real Estate, Travel & Automotive  



B2B Tech, Software & SaaS Brands 



The Challenge is Real 

▪ Lack of message alignment with 
buyer needs

▪ The complexity of the B2B sales 
cycle

▪ Inability to measure marketing ROI
▪ Misalignment between marketing 

and sales teams
▪ Lack of skills to address the 

modern buyer 

Sources: Gartner Group 2022, Demand Gen Report in 2022,

 Sirius Decision Group, Regalix. 





▪ Why your marketing isn’t currently delivering 

results.

▪ Tackling any shortcomings while empowering 

your team to fix the problems 

▪ Executing a plan that will consistently achieve 

targets – focus, ROI, etc. 

▪ Confirm your marketing team has a clear 

direction

▪ Ensure your agency and marketing supplier are 

managed to effectively deliver results.

Business Diagnosis Process



Opportunity: 

Empower your 

investment 

portfolio with a 

digital consulting 

disruptor  



The marketing consulting 

market is expected to increase 

by USD 3.83 billion from 2022 

to 2026, and the market's 

growth momentum will 

accelerate at a CAGR of 

4.75%.

Source: Business Research Insight & Technavio Research 

Demand = Growth 



The Opportunity is Now

▪ Companies actively looking for Digital 

Acceleration

▪ Our analytics experience lends itself to 

Ai prompt engineering

▪ Commoditized market = lack of focus

▪ Real Experience, Real Results, 

Extensive Black Book & Insight

▪ Involved in a $3.83 Billion+ Market

▪ A company on an upward trajectory
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SAFE HARBOR PROVISIONS

The foregoing contains certain predictive statements that relate to future events or future 

business and financial performance. Such statements can only be predictions, and the actual 

events or results may differ from those discussed due to, among other things, those risks 

described in DBMM’s reports filed with the SEC. Opinions expressed herein are subject to 

change without notice. This document is published solely for information purposes and is not to 

be construed as an offer to sell or the solicitation of an offer to buy any securities in any state. 

Past performance does not guarantee future performance. Additional information is available 

upon request.
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DISCLAIMER

This report is intended for general guidance and information purposes only. This report is under no circumstances intended to be 

used or considered as financial or investment advice, a recommendation or an offer to sell, or a solicitation of any offer to buy any 

securities or other form of financial asset. Please note that this is not an offer document. The report is not to be considered as 

investment research or an objective or independent explanation of the matters contained herein and is not prepared in accordance 

with the regulation regarding investment analysis.

The material in the report is obtained from various sources per the dating of the report. We have taken reasonable care to ensure 

that, and to the best of our knowledge, the material information contained herein is in accordance with the facts and contains no 

omission likely to affect its understanding. All valuation estimates or other estimates presented are prepared by DBMM Group, Inc. 

or obtained from third parties, as part of the management service for the companies included in the report. The estimates are 

subject to risks, uncertainties, and other factors that may cause actual events to differ materially from any anticipated 

development. Please note that we make no assurance that the underlying forward-looking statements are free from errors. 

Readers should not place undue reliance on forward-looking information, which will depend on numerous factors, and any reader 

must make an independent assessment of such projections.
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DISCLAIMER

Neither the project companies nor DBMM Group, Inc. is making any representation or warranty, express or implied, as to the 

accuracy or completeness of this report, and none of the project companies or DBMM Group, Inc. will have any liability towards 

any other person resulting from your use of this report.

There may have been changes in matters which affect the companies subsequent to the date of this report. Neither the issue nor 

delivery of this report shall under any circumstance create any implication that the information contained herein is correct as of 

any time subsequent to the date hereof or that the affairs of the company have not since changed. DBMM Group, Inc. or the 

wholly owned subsidiary or related companies do not intend and do not assume any obligation to update or correct the 

information included in this report.

This report does not regard any specific investment objectives, financial situation, or the particular needs of any specific person.

The contents of this report are not to be construed as legal, business, investment, or tax advice. Each recipient should consult 

with its legal, business, investment, and tax advisors for legal, business, investment, and tax advice. Investors should understand 

that statements regarding future prospects may not be realized and should also understand that past performance is not 

necessarily a guide to future performance. All investments mentioned in this report have attached risk of loss. The information 

contained herein may be subject to changes without prior notice.


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16

